}Q.H'C( A P/h{/ {4

PUBLIC FESTIVALS PUBLIC SPECTACLE

~;ow fest1va1s 1mpact civic Tife and economic deve1opment

apna muessig, m.i.t department of Wrbafkistudies and plan




my background

NUIT BLANCHE NEW
YORK

Aligned with international
Nuit Blanche network. 4
major events each with 75
artist projects. Create
immersive, intimate urban
environment.




my background

PREVIOUS RESEARCH

How Art Spaces'
Matter |l

The Rivergide, Tashira Kapfan and 18

15 from m¥-oes
Five Artspace Case Studics and -

ur Givigs tansul







artists...governments...cultural institutions




To capt&re vib}ancy and local cuTtu;é, to feel
community in civic spaces

a sense of

.pTacemaking'

o ‘

cultural...economic..




DEFINING CULTURAL IMPACT

new audiences

new experiences

Explore a constellation of urban arts
and discover the city in a new light.

northernspark.org

\%{Bogﬂood

A National Study
of Qutdoor
Arts Festivals

Mational Endowment for the Arts
Rasvarch Report 351

160434 ABVIRIFOS TINO MNIoA




DEFINING ECONOMIC IMPACT

2012 SOUTH BY SOUTHWEST
CITY OF AUSTIN ECONOMIC IMPACT ANALYSIS

MUSIC — FILM — INTERACTIVE — EDU - ECO

MEDIA CONTACTS
Greyhiif Advisors (& A RTEEINY
Greyhill Advisors SXSW
Ben Loftsgaarden, Portner Ellzabeth Dercze, Medio Coordinotor
Drirect: 512.786.6100 512,467.7979

ben@greyhill.com elizabeth@sxsw.com

jobs
concessions
catering
parking
retail spending
tax revenue
hotels
restaurants
bars
advertising







RIVER TO RIVER

where: Tower manhattan
|‘IOWZ alliance for downtown
new york, port authority
WhYI to revitalize lower
manhattan after 9/11




RIVER TO RIVER

scaie. 25 venues
theme: music, dance, theater B
audience: 100,000 annually |
economIC; unknown

AT

Lessons: City-initiated, Waterfront Value [




WATERFIRE

where: downtown providence
hOWZ artist-driven, city
supported

WhYI to celebrate the river
and the city’s regeneration

REE Y

e




WATERFIRE

scule: over 1/2 mile of river
’rheme: music, public
spectacle

audience: 350,000 annually
(avg 40,000 per night)
eConomic; $40 million

Lessons: Civic




SOUTH BY SOUTHWEST

WI'IBI'BI Austin, TX

I‘IOWZ artist-driven, city
supported, since 198/
WhY: to celebrate local
music scene




SOUTH BY SOUTHWEST

suﬂe over 100 venues,16,000 performers, conference center

’rheme entrepreneur culture, music |
audlence 20,000 registrants, 65,000 part1c1pants
eCconomiCc. $190 million impact in Austin, venues and bars

_reoort 45%_

incregse din _sales

Lessons (onference Turned- Event o




NORTHERN SPARK

WhBI’GZMinneapoHs, MN
hOWI artist-driven, city
supported, institution

supported
WhY: to celebrate the
river, local culture







AR V A,

CREATIVE
PLACEMAKING

“In creative placemak-
ing, partners from public,
private, non-profit, and
community sectors strate-
gically shape the physi-
cal and social character
of a neighborhood, town,
city, or region around
arts and cultural activi-

ties. Creative placemak- C t' |

ing animates public and N rea lve

private spaces,rejuvenates - \
PLACEMAKING

streetscapes,improves lo-

3 h i N - f
NN 5 '

\

Ann Markusen Markusen Economic Resedych Services

cal i')US iness viabili t)'/ and Anne Gadwa Metris Arts Consulting
public safety, and brings “ y——
: S
diverse people | addleaice
together to celebrate, in- A Wi Paper for The Mayors Tnsifute o
\.\ ” City Design, a leadership iitiathve of the

Naticnal Endowrtient for the Arisin paftrership

i ) . )
sSpire, and be 1nSD1T“Ed- """"""" with the United States Conference of Mayors

uuuuuuuuu
ror Tue ans  and American Architectural Foundatiop.




DEFINING FEATURES OF
A SUCCESSFUL MAJOR
FESTIVAL

strong theme

new way of seeing city
out-of-doors

local culture

food and drink

music and performance
waterfronts
mainstreets

cha”enges: funding, permits,neighbors




ACADEMIA, WATERFRONT |

BIOTECH,

!

. STARTUPS

WE HAVE




'

SEABW N
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