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CPC Member Spotlight: Amy Dunaway

Q. What do you do in your role as consultant to the Reality Check
campaign? | work on the strategy and message development aspects of
the Reality Check marketing campaign.

Q. Why did you become a member of the CPC, and how does it relate to
what you do? / was first introduced to the CPC from working with the
Cambridge Public Health Department and | remembered thinking, wow,
Cambridge really is a special place. Coalition work isn’t particularly
glamorous, but I’'m always amazed at what can result from cross-
promotional, community-based efforts. | love that so many committed,
smart and passionate folks are working for better outcomes for their own
community. | try to carry that into my daily work and focus on the
community and its partners first.

Q. What do you hope the Reality Check campaign achieves and what do
you like best about it? 'm really proud to see how far the campaign has
come from an initial conversation over coffee. We had developed and
tested a lot of different concepts for the first phase of the campaign, and |
think based on the research and data that we collected, featuring
Cambridge parents was a great way to introduce the campaign and
connect with local parents.

Q. What are some of your interests outside of work? When | have free
time, | like to run, hike and bike. Traveling is a lot of fun but usually
requires more time than | have these days.

Q. What are some things you would like to see the CPC accomplish? /
would love to see CPC roll out their model to other states!



http://twitter.com/cpcrealitycheck�
http://www.facebook.com/pages/Cambridge-Reality-Check-Parent2Parent/198640011099�
http://www.realitycheckworks.org/�
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Environmental Strategies
Contact: Frank Connelly
(617) 349.6334
fconnelly@cambridgema.g

ov

Social Marketing
Contact: Gisela Rots
(617) 349.6283

grots@cambridgema.gov

OPEN Project
Shannon Kelly
(617) 349.6346

open@cambridgema.gov

Teens Against Drug and

Alcohol Abuse (TADAA)

Youth Advisor: Lovelee
Heller

tadaaleaders@gmail.com

Parent Navigators
Contact: Lamos Paul

lpaul@challiance.org

CPC Intern/E-News Editor
Contact: Nikki Lam
cpcintern@cambridgema.gov

OPEN'’s mission is simple: reduce the number of fatal and non-fatal opioid
overdoses in the City of Cambridge. However, effecting change is complex! With
that in mind, we are employing multiple approaches and strategies in order to
reach users and potential bystanders to overdose.

Here are some updates on some of the major initiatives we have been involved
with in the last quarter:

Outreach and Education
We are very proud of our Outreach team and the headway that they have made
at reaching many facets of the community! David Rachlin, Sue Scalesse,
Benjamin Greene, and Shavonne Noble joined the OPEN team and began
working independently in July. Since then, they have reached hundreds of
people to talk with them about the risk factors for overdose, prevention tips,
recognizing an overdose, and responding to an overdose. They have also
referred and accompanied numerous Cambridge residents to the Needle
Exchange to get trained to use and carry Narcan, which reverses opioid
overdoses.

The Outreach workers have talked with people on the street, in bars, barber
shops, soup kitchens, private homes, on the MBTA, and at Cambridge events
such as Area IV Pride Day and Danehy Park day. We are collaborating with
agencies such as CASPAR and North Charles to work on becoming an ongoing
presence in these programs. Despite the huge loss that Outreach Worker Rachel
Auspitz’s untimely death was for our team, our four Outreach workers have
been instrumental at vastly expanding our scope and getting our message out to
potential bystanders and to users.

We have also provided trainings and met with numerous programs to offer
assistance for their staff and clients. These include Homestart, Cambridge-
Somerville Elder Services, and On the Rise.

Prescription Drug Take-Back Program
OPEN, the Cambridge Police Department, and the Cambridge Public Health
Department have teamed up to offer three ways to take back unused

prescription and over-the-counter medications. This keeps them out of the
wrong hands, keeps them away from children and animals, and keeps them out
of the water supply. There is a drop box available 24 hours a day, 7 days a week
at the Police Station at 125 Sixth Street. There will be a collection table ongoing

at quarterly Hazardous Waste Disposal Days. Finally, OPEN has postage-paid

mail-back envelopes available for anyone who is unable to access the other

means of disposal. For more information, contact Shannon at
open@cambridgema.gov

Website
Our website is up and running and has received traffic from near and far,
including other countries! It provides comprehensive overdose prevention
information. www.odprevention.org
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nvironmenta rategies vupaate

The Environmental Strategies Subcommittee focuses on the prevention of

Meetings;

Upcoming

underage drinking, primarily through reduction of commercial access, and
increasing enforcement and education.

Quarterly

Meetings: In the September Environmental Strategies Subcommittee meeting
Frank shared the latest report regarding the scans of outdoor alcohol
Oct 14, 2010 ads in Harvard Square and Central Square. Some of the findings
included that few free-standing advertisements where found. Two of
the seventeen patios that serve alcohol on public sidewalks had
alcohol advertisements on them. Twenty eight 21 Proof trainings

uarterly Meetings
Q y & were completed in Harvard Square in the last twelve months.

are held at:

City Hall Annex Following a survey of the group the work priorities for the coming
344 Broadway year include the November Ballot Question (#1), the increased
2nd Floor concerns regarding marijuana use, enforcement of existing liquor
Cambridge laws a'nd straYtegies to address dangerous (binge) drinki'ng.
The group is seeking people who share our concern for the increase
New Time for 2010 in marijuana use by Cambridge youth and the November 2 Ballot

. uestion that proposes eliminating the sales tax on alcohol.
Meetings: a Prop &

3:30-5:00

Social Marketing Committee (Reality Check) Update

The Social Marketing Committee develops and promotes campaigns which encourage adult engagement in preventing

underage drinking.

Phase 2 of Reality Check - Keep YOUR alcohol off limits - launched on September 27. Ads

are posted on the T and online. New tips for parents will premiere in the coming weeks.

Our messages for Phase 2 focus on making sure parents know their tweens are more

likely to get their alcohol from their homes than from other sources.

ITyou see ds, let Us Know what you think'!
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engage youth in our prevention work here in Cambridge. Currently, we are collaborating with the
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